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Eurostar’s starting point
• We accept the evidence that climate change is occurring

• Businesses and consumers want to cut their ‘carbon footprint’ 
when they travel

• We believe transport companies have a duty to act

• We agree with a major UK Government report which says:
–‘…investments made in the next 10 - 20 years could lock in very high 
emissions for the next half -century, or present an opportunity to move 
the world onto a more sustainable path’ (The ‘Stern Review’)

• Conclusion: it is time for us all to act
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The UK’s Climate Change Act

• The new Climate Change Act provides certainty that the 
UK is on a low carbon pathway

• It will enable a positive response to climate change both in 
the business world and with the public

- It will help low carbon companies to grow their 
businesses 

- It will encourage all businesses to `de -carbonise ´

• Ìt says that we should be part of the huge market 
developing in low carbon goods and services
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The ‘Tread Lightly’ Plan

• 2006: Research shows a Eurostar journey generates 
1/10 th of CO ² of flying 

• April 2007: Eurostar will cut CO ² emissions by 25% per 
traveller journey by 2012…

• …with a 10 -Point Plan to reduce the environmental 
impact of all its other operations

• November 2007: Eurostar becomes world’s first train 
company to make all journeys ‘carbon neutral’
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Ways to cut CO ² by 25% 
per traveller journey

• Energy meters on trains to help drivers 

• New controls for train lighting, heating and air -con 

• Work with rail infrastructure companies and power 
suppliers to use greener electricity

• Fill more seats on trains to make better use of train  
capacity
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Eurostar’s 10 - Point Plan

• Based on three core principles:

– Reduce use of materials 

– Buy from responsible suppliers

– Recycle wherever we can

• The 10 points include:

– Replace air -conditioning refrigerants (seven years before 
EU deadline)

– Buy on -board food from ‘local’ suppliers, including 
organic food where we can
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Some results so far…

• Old staff uniforms now recycled or turned into fashion items 

• Train timetables now only on website

• Passengers now print tickets at home, or have bar codes on 
mobile phones 

• Reduce emissions per journey by 25% by 2008; new target 
of 35% by 2012
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Tread Lightly Report 2009

• CO2 per journey down 31%

• 60% of depot waste recycled

• Not yet collecting rainwater

• Recycling on -board waste is difficult
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The business opportunity

• Businesses and leisure travellers want companies to act

• It differentiates Eurostar from airline competitors

• It reduce costs, and make suppliers change too

• It engages staff and media / politicians 

• Puts Eurostar ahead of competitors on climate change
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Marketing the difference
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Some conclusions
• All businesses must act – travel / rail is no exception

• ‘Going green’ requires leadership, investment and transparency rigour

• Environment is now a valuable part of the Eurostar brand

• Company reputation, ticket sales and staff engagement have increased

• Lower consumption and more recycling have saved costs 

• Europe has a high -speed rail network that is expanding fast and wil 
enable more switching from to trains for journeys between major cities
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